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Introduction and Methodology

Background & Introduction:

In May 2022, TIANS commissioned Narrative Research to conduct a brief online Business Confidence survey with members 
throughout the province. The primary objectives of the survey included to assess members’ level of confidence in the tourism 
sector rebounding following the pandemic, as well as to understand the current levels of inquiries and bookings, year-over-year.

Research Methodology:

To meet project objectives, an online survey was undertaken with TIANS members.  Invitations to participate in the survey were 
sent via a generic survey link directly by TIANS to the membership database of TIANS. The survey was promoted through a variety 
of social media and other outlets.  

The survey included 12 questions and took an average of 5 minutes to complete. The survey was available in English only and was 
conducted between April 27th and May 4th, 2022.  A total of 90 completed surveys were received.

The following summary report provides highlights of the study and a detailed analysis of results. Throughout the report data tables 
are referenced which break down each survey question by key demographics (e.g., region, sector).  Caution should be considered 
when reviewing results across sector and region, given small sample sizes.  

Field Dates:
April 27 – May 4, 

2022

90
surveys 

completed

5 
minutes

Average 
completion time
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Study Highlights

The following presents key highlights of the 2022 Business Confidence Survey:

• Survey respondents operate in various regions in the province with most working in the accommodation sector of the industry. 

• Most businesses are open year-round and open with regular business hours and service. 

• Members largely believe the tourism economy in Nova Scotia is rebounding and there is a high degree of confidence that the tourism economy will return 
to pre-pandemic levels within the next three years. This overall level of confidence is generally consistent across the province and across sectors. 

• Across the province, members report a dramatic increase in inquiries and this level of increased interest is generally shared across the province.

• Similarly, seven in ten members have experienced an increase in actual bookings compared to last year. On average, the level of increase in actual bookings 
experienced is 59%.

• Addressing the labour/skill shortage is deemed the most important issue in order to rebuild the tourism economy. In fact, the vast majority of members 
surveyed consider it critically important to address the labour / skills shortage to help rebuild tourism. Addressing the issues of transportation/access 
and policies affecting tourism are also key areas deemed critically important by most.



Detailed Analysis
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Member Profi le

• Almost half of respondents are located either in the Bay of Fundy region or within the Halifax Metro area. Only a small percentage of members (7%; 6 businesses) operate province wide. 
(Table 1)

• Most members (69%) conduct their businesses within the accommodation sector (including campgrounds). Other types of businesses represented include Recreation and Entertainment 
(20%), followed closely by the Food and Beverage industry (18%). (Table 2)

Survey respondents operate in various regions in the province with most working in the accommodation sector of the industry.
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Member Profi le

• Nearly two-thirds of respondents (63%) operate their business year-round, while three in ten (29%) operate seasonally. At the same time, a small number of businesses (8%) have a mix of 
seasonal and year-round operations. (Table 3)

• The majority of members are currently open with regular hours and services, while just over one in ten are currently open but working modified hours. Two in ten members are closed, 
but with plans to open.  As would be expected, businesses that are open year-round are more likely to be open regular services. (Table 4)

Most businesses are open year-round and open with regular business hours and service. 
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Business Confidence

Members largely believe the tourism economy in Nova Scotia is rebounding and there is a high degree of confidence that the tourism economy will return to pre-
pandemic levels within the next three years.

• The vast majority of members who plan to operate this season believe the tourism economy in Nova Scotia is rebounding as the province continues to live with COVID-19. That said, close 
to two in ten are unsure.  

• Further, more than eight in ten express some level of confidence that the tourism economy in Nova Scotia will return to pre-pandemic levels within the next three years. This overall level 
of confidence is generally consistent across the province and across sectors.  (Table 5-6).
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Inquiries and Bookings

Across the province, members report a dramatic increase in both inquiries and actual bookings compared to last year. 

To better understand how inquiries and bookings in 2022 compared to the previous year, members were asked about the number of requests they have received. 

• Members report a significant increase in inquiries (78%) compared to this time last year and this level of increased interest is generally shared across the province.  (Table 8)

• Similarly, seven in ten members indicated that they have experienced an increase in actual bookings year over year. Few (n=2) have seen a decrease in bookings.  

• Overall, those who have experienced an increase in bookings have seen an average increase of close to 60%. Two in ten have seen an increase of 20 percent or less. (Table 7).
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What ’s impacting Business?

Six in ten members are experiencing difficulties hiring / rehiring staff.  Key trends impacting business this year include primarily the removal of travel restrictions and 
challenges associated with a limited workforce.

• Most businesses (60%) are reportedly experiencing difficulties 
hiring or re-hiring staff , and this challenge is most evident in the 
food  & beverage / recreation and entertainment sector. 
Challenges in hiring staff are less prevalent in HRM. (Table 10)

• When asked what trends businesses are seeing that are 
impacting their business, top mentions include the removal of 
travel restrictions, followed by workforce challenges. Other key 
mentions include strong bookings, the return of US / 
international visitors, and increased marketing efforts for the 
region. (Table 11)
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Issues to Address

The labour/skill shortage is deemed the most important issue to address in order to rebuild the tourism economy.

Participants were asked how important addressing various issues were to rebuilding the tourism economy in NS (using a 10-point scale where 10 is critically important and 1 is not at all 
important). Overall, most members place some degree of importance on each of the presented issues.

That said, the vast majority of members surveyed (86%) consider it critically important to address the labour / skills shortage to help rebuild tourism.  Addressing the issues of 
transportation/access and policies affecting tourism were also key areas, where almost three-quarters of respondents deemed this critically important. (Table 12a-f). 

When asked what other issues or challenges are affecting their business or sector, staff related issues are top of mind, and no other issue is mentioned by more than one in ten.




